
SEO Tips



Anatomy of the Search Page

Sponsored Links
Reach 

consumers at 
the momentthe moment 

they 
demonstrate 

interest

Sitelinks
Help users 
navigate site

Natural Search
Results generated 
l ith i ll

Universal Search
Maps Images algorithmically –

unbiased and 
unpaid

Maps, Images, 
Video



Search Process At a Glance

1 Advertisers select relevant keywords 
2 Users search on those keywordsy
3 Search engines ranks ads (ad auction)
4 Winning ads appears
5 Marketer only pays when ad is clicked 

What terms should pizza advertisers target?

Competitors Pizza 
Products

Other 
Product 
Offerings

Brand
Local Pizza

Pizza Hut menu

gLocal Pizza



The Science of Search
Ad Position is determined by...

l illi
Ad rank…  which 

denotes ad position
==

Relevance

Quality Score xx
Willingness to pay

Max CPC

Quality Score is determined by 
a combination of factors, 
including:

Max CPC is the highest $ 
amount an advertiser is willing 
to pay for one click on their ad

• Click‐through‐rate

• Keyword relevance

• Ad text relevance

but what do advertisers actually pay?

• Landing page quality 

…but what do advertisers actually pay?



Bidding and Paying to Be Number One
Ad
Rank==Quality

Score xx Max
CPC

Ad
Position

1.00

0.75
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2.0

1.0
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$0.50

$0.75

X

X …Position 2

…Position 1

0.751.0 $0.75X …Position 2

Pizza Hut is more 
relevant for users

But John Doe is 
willing to pay more

Pizza Hut wins position 1; 
Engines rewards relevance in 
combination with the bid not

Improving Quality Score is an effective way to raise ad 

combination with the bid, not 
the bid alone

p g Q y y
position, while controlling costs



What Does It Take To Move Into Top Position?

==Quality
Score xx Max

CPC
Ad
Rank

1.00

0.75

=

=

2.0

1.0
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$0.50

$0.75

X
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Improve Quality Score 
(e.g., by making ad

l

Increase
Max CPC bid

text more relevant or 
improving landing page)

Or a combination 
of the two



Maximizing Quality Score

1 Account History History “sets the bar” 
for future CPC’s1 y

2

for future CPC’s.  

2 Keyword Relevance

3 Ad Text Relevance
The Combination of 
these factors impact 
click‐through‐rate 

4 Landing Page Quality

(CTR) and determine 
Quality Score



Align Keywords with Purchase Intent

Keywords: dinner ideas, recipesKeywords:  dinner ideas, recipes
Goals: Targeted Impressions
Execution: Contextual Targeting

Awareness
High volume, 
moderate 
response

Interest
Keywords:  pizza, pizza delivery
Goal:  Traffic/Clicks
Execution: Non‐Branded Search

Keywords: Pizza Hut, Domino’s
Goal: Engagement/Purchase
Execution: Own brand and competitor search

Learn
Shop

Moderate 
volume,
High 

Keywords. Pizza Hut pan pizza, tuscani alfredo
Goal: Purchase
Execution: Maximize visibility on product keywords

Buy
response

8*Keywords will be optimized between buckets in real time
** Budget allocations will be highly dependant on actual search demand and are subject to change



Align Messaging with Purchase Intent

Awareness

Interest

Learn/
Shop

Buy

9*Keywords will be optimized between buckets in real time
** Budget allocations will be highly dependant on actual search demand and are subject to change



Strategy in Practice

1. Control your 2. Control your 3. Control the1. Control your 
placement on 

the page

2. Control your 
message

3. Control the 
destination



How To Improve Landing Page 
Quality

• Prioritize Key SEO Pages
Branded Homepage

Quality

– Branded Homepage
– Product and Deal Pages

Store Landing Pages– Store Landing Pages
• Indexability

– Text Stored as images are not indexed
– Should have Alt text specified or have 

t  t t d th isystem text underneath images



Key SEO Elements

• URL – Keywords should be present either in the y p
folder or file name
– For example, a page targeted to the phrase 

“Pizza Deal” would have the URL 
www.pizzahut.com/pizza-deals.html

• Page Title Tag – Single most important on-
page elementpage element
– Deal Example: Pizza Hut - Pizza Coupons & Deals 

Online, Pizza Specials, Pizza Hut Discounts, Pizza 
Hut Coupons:p

• Meta Description Tag – Used as the snippet on 
search results pages



Store Landing Pages

• Important organic landing pages for 
queries with a local or geographical queries with a local or geographical 
component


